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soja netzwerk schwelz
réseau suisse pour le soja
rete svizzera per |a soia
soy network switzerland

0 years of the Soy Network Switzerlano
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In 2004, the WWF and Coop
created the "Basel Criteria” to

promote sustainable say
cultivation. The Basel Criteria

In 2015, responsibly produced soy
made up 94 % of imported soy.

became the basis of standards Foundation of
such as ProTerraand RTRS.
the Soy Network
ry Switzerland
o e
RTRS Prolerra

2000

Import of the first 1,000 tons
of certified soy meal by fenaco.

aVoluntary commitments by
market participants are better than
federal intervention and directives.
The Soy Metwork aims to embaol-
den companies to act similarly in

othermarketss
Federal Coun- Sara Stalder
cillor Consumer
Protection

%E (%

TOTAL
256'587 tons
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BRAZIL
50.5%

EUROPE

49.5%

2014 2015 2016 2017 2018 2019

* For Brazil before reference date 2008

Foundation of the Soy Netwaork

Switzerland was one of the first
signatories of the Danube Soya

Declaration to promote soy

cultivationin Furope.

«Conscientious meat consumers
pay attention to the‘before. This
includes not only how animals are
housad and treated, but also what
they are fed. The decisive element
isfor refrigerated sections of stores
and restaurant menus also fo state
where the feed soy comes from.»
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Monika Riihl
economiesuisse

sy STk sc fenaco

Switzerland Association

DY

«The Soy Network Swilzerland is

a goud example of responsible
business, Anentire sector has joi-
red forces and developed tailored
selutions for the complex manage-
ment of its supply chains.»

schweize:
basermecrhand . SMP-PSL
e

Feed soy accounts foralmost
509 of imports from Curope.

2% member organizations also
want to sustainablyimport

Elgin Brunner
WWF

otherfead components.
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«lhe Soy Network has achieved

a great deal. However, valuable
habitats and environments are
still being destroyed to make way
for feed production. The netwaork
rnust develop further sothat it
cancontinue to be relevantin
the future»



TOTAL
259'314 Tonnen

100% Non GMO, V\—/
97% CertiﬁEd, BRASILIEN

1.7%

92% Europe

EUROPA
92 %

2010 20117 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022
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Less
emissions
thanks to

certified
production
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Challenges

* Transparent and segregated supply chains

e Certification systems (standards) with added values in Europe
compared to legislation (climate, biodiversity, water, soil)

e Secure availability of GMO free soy

e Sustainable sourcing of other feed components such as wheat, oat,
barley, rice, corn gluten ...




